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We are excited to announce the session titles and 
information for the 2018 Future of Leadership 

series. This line-up represents a world class 
conference schedule that is sure to 

entertain, educate and enlighten. 

Newcastle

FOUNDLING
JOEL DE CARTERET

As a documentary filmmaker and speaker, Joel reflects on his own extraordinary story that has 
touched the lives of 35 million people around the planet.

Having been separated from his mother at five years old, he was found at a busy market in 
Manila. Unable to give the whereabouts of his parents, their names or even his own name, he 
lost his identity and ended up in an orphanage. Adopted at the age of six, life started again in 
a new country, Australia.

30 years later, he returns to find the answers to the lifelong question of his past. Starting from the dark, his quest to locate his 
biological parents in a country of millions, captured the hearts of the Philippines. Through guts, persistence and his ability to seek 
help along the way, his yearning to find his own cultural identity captured the hearts of his own people, who eventually lead him 
back home.

Joel is a living testament that the power of vulnerability is the bridge to connectedness. He invites his audiences to re-focus their 
lens on how they see the world and the importance of integrating meaningful work; the path to true fulfilment. Through his own 
lived experiences, he unpacks the art of persistence, the power of identity and the human need to truly belong.

Joel de Carteret is the founder and chief storyteller at Stories In Motion, a boutique film production company. A documentary 
filmmaker at heart, commercial director, and keynote speaker, Joel travels the world in the pursuit of human stories.

Joel helps brands, organisations, and extraordinary leaders transform their message into cinematic film. He is obsessed with 
uncovering what makes people tick, why culture really matters and unpacking the lifelong question “who am I”.

His background in the arts and performance, allows Joel to help people find new and different ways to communicate their message 
and tell their stories on film. With the saturation of social content and the clutter of hidden sales messages, he teaches people that 
authenticity is key to building trust.

Millennials. They get a pretty bad wrap. Entitled, demanding, lazy and narcissistic. Following the 
most comprehensive survey of millennials ever conducted in Australia this year, Rhiannon is 
going to use data and research to break down and rebuild the millennial stereotype, with some 
hints on how you can get the most out of them in your business.

Rhi Tuntevski is your typical millennial, ambitious, romantic, probably a little narcissistic and 
obsessed with working out how she’s going to change the world. With a background in marketing and communications for 
some of Australia’s biggest NFP’s, she spends her days managing the Industry Relationships for the Faculty of Transdisciplinary 
Innovation at the University of Technology Sydney. Her world is all about how we can change the stigma on millennials entering the 
workforce, and what kind of impact we can expect the new wave of uni grads to influence the future of work. With a Bachelor of 
Communication, majoring in Public Relations and Marketing from the University of Newcastle, Rhi is a proud Novocastrian stoked 
to be joining our card in her home town to bring new insights on the future of work and how to get the best out of your young 
workforce in an ever-changing environment.

RHIANNON TUNTEVSKI

NOT ALL SMASHED AVO
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LEAD WITH HUMOUR
YAMINI NAIDU

Generating laughs is an official corporate motto at Southwest and the airlines encourages the 
use of humour and also tests for humour as part of its recruitment process. Humour is now 
serious business!

Humour? You have to be kidding, you might say. ‘I’m not funny, and definitely not at work’! 
Anyone who can laugh has a humour muscle. You just need to learn how to flex it. Humour in 
business is not telling jokes it’s about using ‘Humour Power’.

Humour power is using humour skilfully, purposefully and appropriately to connect, engage and inspire.

Humour power can be taught and learnt, and no matter what your message or your industry, humour can help you stand out and 
succeed.

In business, humour is the new frontier in influence, engagement and performance.

Yamini Naidu is a leading expert in business storytelling. She is the world’s only economist turned storyteller and consistently 
voted among the top business storytellers globally. Her work with clients is commercially savvy, results driven and sets them up for 
professional success. As a key note speaker, she wows audiences all over the world with insights, inspiration and actionable advice. 

Yamini believes that every leader and business owner has been given a gift. The gift is the daily opportunity to impact and 
inspire team members, clients, customers, and stakeholders in their world. She is passionate about working with leaders and 
business owners to achieve results using the tools of business storytelling, inspiring presentations and humour which can help 
them maximize this gift.

In driving toward our own and others’ big goals, we can be distracted by our brains, thrown off 
course without even realising it, and uncertain of what is needed to stay accountable to the 
plan. In this brief, intensive program, we go through the science and psychology of achieving 
big goals, personally and professionally, individuals and teams. You leave with an understanding 
of the essentials for building a an effective achievement plan for your biggest goals, sustaining 
high performance along the journey, and achieving more than you thought possible.

Dr Sean Richardson is an expert in the psychology of excellence and high performance, and executive program director at the High 
Performance Academy. He helps professional and Olympic athletes get mentally tough and perform under extreme pressure. He 
also helps leaders in business understand how to drive themselves and their teams a little bit harder, but teaches how to do it with 
both compassion and relentless effort.

Sean has a background as a leadership and culture consultant, an elite competitive athlete, and an academic researcher with a 
PhD in performance psychology. He works with people who aspire to get more than imagined out of themselves and their teams.

In sport, he is kind of like the coach’s coach - teaching coaches how to read their players so they can win the big games.

In business, he is kind of like the leadership-whisperer - helping you to understand the human stuff of high performance, so your 
teams can win their big games.

DR. SEAN RICHARDSON
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